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The calligraphy is by Ishitobi Hakko. 
Ishitobi was born in 1941. At the time of his entry to Tokyo 
Gakugei University, he also began to study under renowned 
Japanese calligrapher Otei Kaneko. Ishitobi has written 
many calligraphy books, including introductory guides 
and handbooks. His work is highly regarded for its modern 
style, which is easy to read and adapts familiar content.




