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About This Report

This CSR Report covers the efforts of the Daikin Group's
CSR (corporate social responsibility). It reports on our
basic CSR philosophy, achievements in fiscal 2010, and
plans for the future. We organized this CSR report by
what we consider to be the key themes of our CSR
activities—the environment, quality & customer
satisfaction, human resources, and social contribution.
We have features on two areas that we have particularly
focused on in recent years: the prevention of global
warming and the fostering of human resources.

Our website gives more detailed information and
information on past activities. In addition to a chapter
on environmental protection, the website has other
chapters organized by stakeholders: customers,
business partners, shareholders and investors,
employees, and communities. This makes it easier for
each stakeholder to get to the information.
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http://www.daikin.com/csr/ http://www.daikin.com/investor/
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Please refer to the following website

for the latest financial information,

annual reports, and other IR information

Daikin Organizations Covered:

This report covers Daikin Industries, Ltd. and its consolidated
subsidiaries. Environmental performance data, however,
covers four Daikin Industries, Ltd. production bases; seven
production subsidiaries in Japan, and 20 production
subsidiaries overseas. (See our website for company names
and other information.) Information concerning O.Y.L.
Industries Bhd., which joined the Daikin Group in 2006,
and its subsidiaries is included only in figures for financial
performance, number of employees, and number of
subsidiaries found on pages 3-4 and in the Data section
on pages 45-48.

Reference Guidelines:

Environmental Reporting Guidelines (fiscal 2007 edition)
released by the Ministry of the Environment, Sustainability
Reporting Guidelines Third Edition (G3) released by the
Global Reporting Initiative (GRI)

Term Covered:

This report covers fiscal 2010 (April 1, 2010 to March 31,2011).
Publication Date:

July 2011 (Japanese edition) The next publication (Japanese)
is planned for June 2012.

Contact Information:

CSR & Global Environment Center, Daikin Industries, Ltd.
PHONE: +81-6-6374-9304 FAX: +81-6-6373-4380

Email: csr@daikin.co.jp

Note

In reporting on fiscal 2010 environmental protection
activities, data was carefully reviewed and was revised in cases
where discrepancies occurred between actual results and
information reported for fiscal 2009. Also, because figures
are rounded off, totals may not equal the sum figures.

Forecasts, Expectations, and Plans

This report includes forecasts, expectations, and plans, in
addition to past and present facts, about Daikin Industries,
Ltd. and its subsidiaries (collectively called the Daikin Group).
Please be aware that these are assumptions and judgments
made based on the information available at the time this
report was written and thus incorporate a degree of
uncertainty. Consequently, there is a risk that events
occurring in the future may turn out differently from the

forecasts, expectations, and plans stated in this report.
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Daikin Group Business Overview
World-Leading Technologies Create New Value and
Contribute to Society

Message from the Chairman
Strengthen Global Human Resources and Continue
Growth While Contributing to Environmental Protection

CSR Philosophy and Key Themes
Deepening Focus on Key Issues in Response
to Society’s Expectations

Environment

Feature €) The Quest for Next-Generation
Refrigerants

With Consideration for Environmental Performance,

Safety, and Efficiency

Proposing Future Refrigerants in the
International Forum

Feature @) Solutions for Curbing Global Warming
Towards Net Zero Energy

Optimal Energy Management Solutions
for Meeting Worldwide Customer Needs

Quality and Customer Satisfaction

Feature € Improving Quality
Using the Stress Strength Model (SSM)

All Employees Take Part in Passing Lo
on Knowledge to Continue Meeting |
Customers’ Increasingly Advanced Needs =

Human Resources

Feature @) People-Centered Management
Becoming a Truly Global and Excellent Company

Implement People-Centered
Management to Become a Company
Where Individuals Grow

Social Contribution

Feature 6 Raising Environmental Awareness

Environmental Education Program Developed
for Elementary Schools

Opportunity to Raise Awareness among
Both Children and Daikin Employees

Data

« Green Procurement Rate

« Amount Disposed and Amount Recycled

« Report from Audits

« Donations

« Number of Women Periodically Hired; Percentage of All Employees

« Number of Re-employed Workers and Percentage Re-employed after Retiring
« Number of Disabled People Employed and Employment Rate

« Frequency Rate and Severity Rate

and other data

Honors for Daikin
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