
Management Strategy and Sustainability  |   Long-Term Outlook Policy (Environmental Vision 2050)

We will reduce the greenhouse gas 
emissions generated throughout the entire 

lifecycle of our products.
Furthermore, we are committed to creating 
solutions that link society and customers as 

we work with stakeholders to reduce 
greenhouse gas emissions to net zero.
Using IoT and AI, and open innovation 

attempts, we will meet the world’s needs 
for air solutions by providing safe and 

healthy air environments while at the same 
time contributing to solving global 

environmental problems.

In 2018, Daikin established Environmental Vision 
2050, a plan that lays the groundwork for the 
company to reach net zero greenhouse gas 
emissions by 2050.

Daikin has established a greenhouse gas emissions 
reduction target after analyzing the future of its 
business operations in order to reduce these emissions 
to net zero while bringing the added value nature of 
air to people around the world.

Toward Net Zero 
Greenhouse Gas Emissions

Environmental Vision 2050 Medium- to Long-Term Environmental Strategy

Targets for Achieving 
Environmental Vision 2050

Target for reducing greenhouse gas emissions to net zero
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Image: The power of air
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Diversifying needs

Environmental Vision 2050
Through products Through solutions

Through the power of air

2019
(Base year)

2030 20502025

Climate Change Response as a Managem  ent Plan
Daikin has established a long-term vision for 2050 and medium- to long-term targets for climate change response, 
which it positions as a critical CSR theme.
Toward this end, we will implement a number of measures during the course of our five-year strategic management plans.

Through
products

We will provide safe, healthy air
environments while striving to reduce

greenhouse gas emissions to
net zero.

Through
solutions

Through
the power

of air

Open
Innovation
IoT and AI

Open
Innovation
IoT and AI

Open
Innovation
IoT and AI

Daikin
Environmental

Vision 2050

Net emissions (emissions     – contribution to emissions reductions    )Emissions +      BAU

Zero or below

Reduce 
by

30%+

Reduce 
by

30%+

Reduce 
by

50%+

Reduce 
by

50%+

Healthy and Comfortable
• Reduce sleep disorders
• Reduce stress
• Provide consistent whole house 

room temperaturesSafe and Reliable
• Protect people’s health from 

air pollution
• Reduce risk of infectious diseases
• Prevent heatstroke
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• Market creation from opportunities presented by growing IAQ/Ventilation 
demand. Creation of new products and services to establish a large-scale 
IAQ/Ventilation business

• Accumulating and analyzing air conditioning data and vital data to create 
value with IAQ/AE for people’s physical and mental well-being

Creating Value with Air

Through the power of air

The three themes of the growth strategy for achieving our 
environmental vision have been incorporated into the nine key 
themes of the Fusion 25 Strategic Management Plan. We will now 
implement this plan aiming to strike a balance between resolving 
social issues and business growth.

Fusion 25 Strategic Management Plan

Executing Measures within 
Business Plans

Fusion 25
Offer new value for the environment and 
air to realize both contributions to a 
sustainable society and Group growth

Challenge to Achieve Carbon Neutrality
• Reduce emissions of energy-induced CO2 and HFCs/PFCs in development 

and production processes 
• Global acceleration of conversion to inverter units to lead other companies 

with environmental products (energy-saving equipment)
• Positioning Europe and North America as the priority regions to accelerate 

conversion of combustion heaters to heat pump space and water heaters
• Various measures connecting to refrigerant-induced CO2 emissions reductions 

to lead the environmentally conscious society and industry
• Initiatives toward market expansion and CO2 reduction contributions
• Research on leading-edge technologies on CO2 decomposition, recovery, 

and reuse specific measures to obtain those technologies

Through products

Promotion of Solutions Business Connected with Customers
• Solutions for service/inspections, value-added proposals during equipment 

operation, and retrofits/replacements to establish a business model that 
provides customers with experiences

• Global business expansion by deploying energy-saving and environmental 
technologies Daikin has cultivated in the AC domain

Through solutions

Reductions through 
energy-efficient construction and 

spread of renewable energy

Greenhouse Gas 
Reduction Targets

FY2021 results: 10% reduction

With 2019 as the base year, reduce net 

greenhouse gas emissions by 30% or 

more in 2025 and by 50% or more in 

2030 compared to emissions without 

measures (business as usual: BAU).

Climate Change Response as a Managem  ent Plan

• Use energy management to carry 
out efficient operation of buildings 
with centralized systems for energy 
efficiency and renewable energy

• Provision of energy services 
throughout the value chain

• Increase energy efficiency of products
• Development and adoption of 

refrigerants with lower global 
warming potential

• Reduction of GHG throughout the entire 
product lifecycle including production

Through products

Through solutions

Reducing the remainder by:
• Switching, recovering, and reclaiming 

refrigerants
• Spreading use of heat pump space and 

water heaters
• Conducting renewable energy businesses
• Protecting forests    • Others

High Quality of Life
• Highly productive office 

environments
• Enhance concentration
• Improve quality of sleep
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